E-Commerce Marketing Syllabus – Storefront

Week 1 – Paperwork, Secure Transactions and Introduction to Storefronts

· Storefront Project Concept

· On-line ordering: The wrong way for marketers to do it (Article)

· Verisign Secure Transactions:

· Guide to Securing Your Web Site For Business (Article)

· 7 Shortcuts to a Successful Internet Business… (Article)

· The “Rules” For the Web Economy (Article)

Week 2 – Introduction to MyCart.net (Lotus Clips about Store basics)

· Start Here

· General Settings

· Appearance

· Inventory

· Back Office

Week 3 – Photo Optimization Fireworks

· 10 Ways to Take Better Product Pictures Immediately (Article)
· Working with Fireworks to get better Product/Service photos/graphics

Week 4 – Customer Service, Accepting Payments on-line, Merchant Accounts and Traffic Tools

· Case Studies: Customer Service Issues.  How would you handle these situations
· Accepting payments on-line

· Credit Cards, PayPal, etc.

· Merchants Accounts

· Set-up

· Advantages/Disadvantages

· Traffic Tools

· Wishlist

· Tell a friend

Week 5, 6 and 7 – Design Store
· Gather:

· Product and Services Photos

· Product and Service Descriptions

· Prices

Week 8 – Q & A

· Test Site

· Write new Meta Tags

· Link Site to Website

Week 9 – Web Site Rollout

· Peer evaluations

· Class Presentations

E-Commerce Marketing
Instructor: Laura Sharp


