Vocabulary/Terms Quiz 6

Brand advertising: Brand advertising creates a distinct favorable image that customers associate with a product at the moment they make buying decisions.

Brand, brand name, and branding: A brand is a product, service, or     concept that is publicly distinguished from other products, services, or     concepts so that it can be easily communicated and usually marketed. A brand name is the name of the distinctive product, service, or concept.  Branding is the process of creating and disseminating the brand name. Branding can be applied to the entire corporate identity as well as to individual product and service names. In Web and other media advertising, it is recognized that there is usually some kind of branding value whether or not an immediate, direct response can be measured from an ad or campaign.  Companies like Proctor and Gamble have made a science out of creating and evaluating the success of their brand name products.

Comparative advertising: An advertising appeal that consists of explicitly comparing one product brand to a competitive brand.

Comparison-price model: Allows customers to search a variety of     merchants and find a desired product or service at the lowest price.

Competition-oriented pricing: A pricing strategy that is based upon what the competition does.

Four Ps: Stands for Product, Price, Place (i.e., distribution), and Promotion.

Generic brand: Products not associated with a private or national brand name.

Imprinted product: A promotional product, this is a product with a company logo or advertising message printed on it.

Media kit: Online or off-line package of information for potential advertisers, including ad sizes, rates, demographics, submission information, and contact names.

Press kit: A collection of background and current information about a     company for use by the media.

Product positioning: The consumer perception of a product or service as compared to its competition.

Product-related segmentation: A method of identifying consumers by the amount of product usage, usually categorized demographically or psychographically.

Promotions: Attract visitors to your site and can influence purchasing.

Promotional mix: Using several different types of communication to support marketing goals which include Advertising, Personal selling, Publicity, and Sales promotions.

Promotional product: A product imprinted with, or otherwise carrying, a logo or promotional message. Also called an Advertising Specialty.
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