5.4 Logos and Branding

Logos 

There are three basic types of logos: 

· Illustrative logos (a logo which clearly illustrates what the company does)

· Graphic logos (a logo that includes a graphic, often an abstraction, a symbol of what the company does) 

· Font-based logos (a text treatment which represents the company) 

Examples:
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	Font-based Logos
	Graphical Logo
	Illustrative and Font-based

	
	RENAULT
	 Kansas City Wizards


Note: Many logos are a combination of more than one basic type of logo.  Here are some examples -- 
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	Combination of Font-based and Illustrative
	Combination of Font-based and Graphic Logo


A logo is an image that represents a company or its product. Its function is to create a memorable, recognizable impression on the mind of a potential client or customer. A logo is essentially at the heart of a corporate identity. 

What makes a good logo? According to www.gnade.com/logoland.html the following is true: 

· Meaningful - if at all possible 

· Memorable - an original design 

· Reproducible - works well in any size, any medium 

· Not color dependent - works equally well in black and white or grays (faxable) 

· Well executed - drawn to perfection 

What is the importance of a logo to web page design? 

According to www.webreference.com/dlab/9701/  "Since pre-Web times, a logo has been a piece of graphics and/or text used as a company's symbol – a corporate identity. On the Web, logos play an even more vital role: They often serve as the main graphic heading--or a part there of -- on the page and consequently, the visual center of the entire page design. 

A logo is one of the largest contributing factors to a company's identity.  Logos can be associated with different divisions of a corporate's identity, including: 

· Organizational entities 

· Parent company (legal) name 

· Joint venture and subsidiary (legal) names 

· Division and department names 

· Products and services 

· Brand names 

· Model names 

Example: Kellogg's has it's own corporate logo, yet several of their own products are known for their individual logos. 

Logo design facts: 

· Keep it simple--The clearest, most memorable logos, (the CBS eye is an example) are often made of little more than circles, squares, straight lines, or type.  Some use two colors, but most of the really great logos are one-color. Often the focus is form over color. 

· How does the logo read?  A rule to remember with words on logos - less is more. Effective logos aren't lengthy in words. 

· One logo, many faces--Any logo should look great on a fax, not blurry, but clear and readable. Most faxes transmit at 200 dots per inch. Therefore, fine dotted lines and tiny detail would not show up on a fax. And if you sent a company letter to someone via e-mail, they open it and print it, you have no control over the quality of the receiver's printer. So again, avoid tiny details and fine print, including tiny reversed elements, soft drop shadows or gradient backgrounds. 

Branding 

Name the three following companies.  It won't be difficult!  In the following table of 3 graphics, you'll find illustrative, graphical, and font-based effects in logos.  But there's one thing these logos have that many other graphics don't have, and that is branding. 

Each one of these logos has a high profile and is highly recognized -- branding.  
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In a nutshell, branding is what you want your logo to ultimately achieve for your company:  You want the public to recognize the logo and instantly associate it with your company, product, or service.  

Branding is accomplished by product positioning -- creating a need within the public eye for the product or service, which creates demand.  Positioning is pursuading the public to believe that their lives will never be the same without what you have to offer.  The goal of a marketer is to get the product and the logo in the eyes of the public through promotionals and advertising; there needs to be a constant association between the logo and the product (never present one without the other).  And then develop a niche for the company, product, or service.  Tell the public what the product will do for them; make them wonder what they'd ever do without it. 

 The Mikey campaign is the focus of this article on branding and image, featured by promotionbase.com. 

Visit http://www.cooltext.com and click on the link that says "Logos".   You can choose between the following designs:  Logos, buttons and bullets. 

Assignment 

· Design a logo for your company on paper.   

· Ask classmates to look at the logo and give you their first impressions. 

· What kind of company does this logo represent? 

· Do they like it? 

· Any suggestions? 

· Turn the logo and student comments in to your instructor and label it:  

· Graphical logo 

· Illustrative logo 

· Font-based logo 

· Combination of any of the above 

· Write on the paper how this logo fits your company 

· Your grade will be based on whether or not you followed the guidelines as outlined in this lesson.

E-Commerce Marketing
Instructor: Laura Sharp
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