Vocabulary/Terms Quiz 1

Brick and Mortar--An off-line company.

Business to Business (B2B) -- Abbreviation for business-to-business commerce or other industrial relationships; also B2B.

Business to Consumer (B2C) — Abbreviation for business to consumer commerce, or simply: retail"; also B2C. On the web, retailing is sometimes called e-tailing, which is practiced by e-tailers.

Consumer to Consumer (C2C) -- Abbreviation for consumer-to-consumer commerce; that is, commerce with no middle business people The most notable examples are Web-based auction and classified as sites. Most large venues for such models (for example, eBay and Classifieds2000) are quickly permeated by consumers      who participate so actively and regularly that they become small businesses for them. The presence of these quasi-consumers and the obvious businesses that sell through these sites blurs the distinction between b-to-C and pure C-to-C.

Caveat Emptor—“Let the buyer beware.”  A slogan popular before the late 1930’s when there was no regulation protecting consumer rights.

Click and Mortar— Business models that are hybrid between Web-based and traditional (brick-and-mortar) business models. The term is attributed to David Pottruck, co-CEO of Charles Schwab, a firm whose Web services are tightly integrated with its traditional, physical, customer service-oriented offices.

Dot-com -- A Web-based business; often refers to a venture-funded startup that intends to make an IPO.

E-Business—Includes all electronic activities conducted by organizations such as business intelligence, customer relationship management, supply chain and e-commerce.

E-Commerce -- Selling, trading, bartering and conducting transactions over the Web.

E-Marketing -- Any marketing effort that contains a website URL. This could range from direct mail programs, magazine ads, radio to  business cards.

E-merchants -- Companies that sell products or services directly through their Web site. E-merchants that target end consumers (as opposed to other businesses) are sometimes called e-tailers, short for e-retailers.

E-Tailers -- A business that sells only online.

Extranet -- Wide area network with Web like operations.  Two or more networks joined for the purpose of sharing information.  If two companies linked their intranets together, they would have an extranet.

Intranet -- Internal network with Web like operations.  Usually the way a business houses internal, proprietary information.

Internet – The global network of interconnected networks.  Usually open to everyone.  All web sites.

Portal -- A web site (usually large) that attempts to provide multiple kinds of content and service to a group of Web users, the objective being to become the starting or key entry point for that group of users.

Virtual Mall – A model similar to a shopping mall in which multiple on-line merchants are hosted on a web site.

Web Site -- A collection of documents made available to users by a publisher on the Internet. These can include news and entertainment centers as well as corporate information sites.
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