COURSE REQUIREMENTS

COURSE DESCRIPTION: This is a one-year, 20 units, entry-level course.  Classes meet two hours per day at the MVROP Center for formal classroom instruction and lab work.  First quarter studies include Introduction and Basics of E-Commerce where students will be introduced to and learn the basics of E-Commerce Marketing. Students will learn about corporate imaging, target audience, browser limitations, internet graphics and color, security, hosting, off and on-line marketing and advertising, search engines and meta tags.  Second quarter covers E-Commerce Internet Start-up where students will develop a company and product line concept.  After creating a site map and storyboards, students will design and publish a multi-page web site with graphics photos and interactive online forms. Third quarter study includes E-Commerce Storefront,

where students will create and launch an on-line store.  They will add products to the shopping cart database and link the store to their company web site.  Students will become familiar with customer service issues, accepting payments online, establishing a merchant account, securing a site for Internet transactions, adding traffic tools and preparing meta tags for search engine registration.  Fourth quarter will cover E-Marketing and students will learn about E-Commerce and marketing an Internet company by preparing and launching an E-Marketing Plan.  This plan will include marketing tools such as: E-mail Marketing, E-zines, Contests and Banner Ads.  Students will be introduced to the use of music on the web and developing an on-line resume/portfolio.  Throughout the year, team and group activities are planned.  Students will also learn and practice office protocol and work ethics. 

REQUIRED STUDENT ACHIEVEMENT LEVEL:

1. Overall grade level of “C” –all four quarters

2. Must achieve a minimum of 90% attendance

3. Minimum student mastery level for each proficiency: Can do correctly with indirect supervision.

4. Demonstrated occupational specific and general work place skills.

SPECIAL CERTIFICATES AND/OR CERTIFICATIONS: All students meeting the Required Student Achievement Level will receive a Mission Valley Regional Occupation Program Certificate of Completion for E-Commerce Marketing.

ASSESSMENT:

	1.  WRITTEN ASSIGNMENTS: 25%

Case Studies


Notebook

Research Assignments

Section Lesson

Scheduling Accountability 

(all deadlines met) 


	3.  SKILL DEMONSTRATION: 50%

Website Project

Store Project

Marketing Campaign

Team Assignments

Portfolio

Scheduling Accountability 

(all deadlines met) 



	2.  Objective Evaluation: 15%

Quizzes, written

Exams, oral

Exams, written


	4.  SUBJECTIVE EVALUATION: 10%

Job Preparation

Attitude

Reliability

Work Ethic


INSTRUCTIONAL STRATEGIES:

	· Lecture

· Group Discussion

· Brain Storming

· Projects

· Reading Assignments

· Oral Questioning
	· Multi-Media

· Hands-on Practice

· Demonstration

· Team Learning

· Role Playing

· Simulations


STUDENT  MATERIALS:

· Handouts

· On-line Articles

· On-line Tutorials

· On-line White Papers

· Resources Area on Class Web Site

Application Software:

· Macromedia Dreamweaver

· Macromedia Fireworks

· WS_FTP

· WebPromoter

· Shopping Cart

· Web Site Enhancement Tools

· Zip

· Media Player
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