Search Engines, Directories and Meta Tags

Search Engines are large databases on the Web that a user can access and make a query.  They use automated robots called Spiders.  The Spider indexes the entire site and then lists it in the database.

Search Directories are different because they are compiles lists of categories.  Directories use people to edit the submission.

Search Engine optimization is a synonym for search engine positioning and placement.

You can increase your likelihood of getting selected by using a site name or title that begins with uppercase letters. Start by designing search engine friendly pages. Use good titles and good copy (i.e., text on the page) to match popular search terms and tap into natural traffic. People only use tricks to make up for the fact they don't have good copy.

Most people that are concerned with search engine optimization                                   focus obsessively on keywords and HTML tags. But when it                                   comes to getting ranked by search engines, the only tags that                                   matter are TITLE, and the META tags KEYWORDS and                                   DESCRIPTION.

TITLE makes a big difference, especially with Google. It should                                    be short (less than 40 characters seems to work best) and, most importantly, should match the search queries people will be using                               to find your site. This could lead to a struggle with the marketing                               managers: They'll want your site's page titles to contain the company                         name and/or a positioning statement. Ask them what good that will do if no one ever sees the pages.

Keyword spamming is the number one favorite trick for search                                    engine optimization. But many of the sites that stuff a zillion                                    keywords into their pages are hoping to get clicks to their pages                                    just to show ads — they don't care if they get any repeat                                    business. But if you want to draw real customers, focus on the                                   keywords you think your users will be searching for.

Repeating the most important keyword twice seems to work with some search engines, but repeating more than that will cause some of them to ignore the whole page. Although none of the representatives from the search companies would confirm specific behavior, it seems that they tend to ignore keyword lists longer than 1024 characters.  Another trick was to have the repeating words match the background, so the spider picked up the numerous words.
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