Marketing Overview: E-Marketing, Advertising and Public Relations

E-Marketing: Any marketing effort that contains a website URL. This could range from direct mail programs, magazine ads, radio to business cards.

Advertising: There are a variety of definitions, with subtle but important distinctions. While the general public frequently views advertising as encompassing all forms of promotional communication, most advertising practitioners limit it to paid communications conveyed by a mass medium. The latter definition distinguishes advertising from other forms of marketing communication, such as Sales Promotion, Public Relations, and Direct Marketing.

Public Relations (PR): Communication with various sectors of the public to influence their attitudes and opinions in the interest of promoting a person, product, or idea.

Image is one thing; sales are another.

Are you building a reputation or enhancing one already established via traditional media?

