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How many Web Users were there in 1996?  There were 17 million.
How many Web Users were there in 2000?  There were 95 million 

The WWW allows for text, graphics, sounds, animation and databases.

What is Web Marketing?

To understand Web Marketing, you must first understand the web.  Generally speaking, the Web is a fast-paced Internet environment where citizens called Web surfers or netizens make ultrafast choices to acquire the info they want.  These netizens tend to have short attention spans and even shorter thresholds of patience.  The Web is truly a self-contained society, with its own society, its own culture, its own people and its own language.  At any given time, you’ll find surfers from every part of the globe.  Americans tend to dominate, making up 70% of the surfers. 

How long does the average surfer views a new page of information for before moving on? About 10 seconds, so unless that page is very interesting, your message will be lost and forgotten before it’s even noticed.

Netspeak-

· Flamers – People who send negative or derogatory e-mail or news postings.

· Netizen – Network Citizen. A person who uses the Web or the internet in general.

· Newbies – People who are new to the online community.

How does the Web differ from other venues?  Imagine running full-color ads in a publication that gives your company worldwide exposure, instantly!

· Newspapers – most popular media.  Ads range in size from 1/8 or 1/16 of an inch to a full page.  Some have color, but most are black and white.  As the size increases, so does the price.  Circulation and demographics also increase the price.  Only a handful of newspapers can claim a truly international circulation.

Disadvantage only people who buy a copy will see your ad.  

How long does the average newspaper reader spend going through the daily paper?  13 minutes, read the headlines, check the Sports scores, do the crossword puzzle, visit Snoopy and scan the stock exchange listings.  Not much time to spend with your ad.

· Magazines – Specialized, target markets easier, full color ads, published weekly or monthly so they hang around longer.  But extremely expensive.

· Radio – 30-60 seconds, local, elaborate or plain, rather inexpensive, no target audience.  You waster 60-70% of radio dollars on listeners you don’t want to reach.  Can you remember a url from the radio?

· TV – color, movement, sound. Expensive.  Large audience.  How long does the average American spend in front of the TV? 3 hours ~ 30 commercials a day 1-30 sec spot during the Super Bowl can cost up to $2 million.  Auto-by-Tel and HotJobs –SB and Monster.com regular ads.
· Direct Mail – been around for decades.  Households and businesses receive 1000’s of pounds of junk mail every business day.  Not cheap- must design, write, print and postage alone can run from .30 to a few $’s.  Response rate about 3%

· Web – head and shoulders above others.  Relatively inexpensive, color, sound and motion in a split second, anywhere the world at a fraction of the cost.  Touches large domestic and international market and allows you to tightly focus your message in those markets.  Only medium to offer interactivity.  Customers can order directly from your ad!  Although has major advantages, it won’t replace the others.

Who can benefit from Web Marketing?
· Manufacturer – Market to Wholesaler

· Wholesaler – Market to Retailer

· Retailer – Market to Consumer

Increase exposure for your product or service.  From GM to the local toy store, by providing ready access to information about current products or ones in development, it increases your exposure.  Can take a survey, provide marketing materials or even sell.  Really take the consumer’s pulse.  Think of all the possibilities…  Use instead of or in conjunction with 800# http://www.specializedbikes.com/ High end bikes.  Site provides customers with useful info – current products, breaking news, discussions. 

http://www.italianfoods.com/  Wholesale distributor of gourmet Italian Foods – communicates with current vendors, attracts new vendors and communicate with current customers. 

http://www.800flowers.com After years of selling with an 800#, decided to establish a web presence. Today ~ $120 million worth of orders a year.  In 1998, accounted for 10% of business.  In 2000, accounted for 25%.

No matter what segment of the product market your company falls into, you can improve business by going online.  No product is too regional or specialized.  As a rule, anything you can sell through conventional venues can find a niche on the Web.

Why should you invest in Web Marketing?

1st radio, then TV, now Web.  21st Century promises to be a period of great change.  The companies that will fare the best in the coming years are those riding the cutting edge of technology.  Web hasn’t even begun to reach its full potential.  To make the most of this opportunity, jump on in now and be know as one of the companies who helped the web grow not as a parasite cashing in at the end.  You’ll have a leg up on the competition.  Very cost effective now.

When’s the best time to go online?

In comedy, love and business – timing is everything!  That’s true of Web Marketing.  Once you’ve made the decision to go online, you must still determine the best time to make your move.  Have you done your homework?  To prosper, you must be fully prepared to be there. 

· Establish a credible Web Site

· Effective Marketing Strategy

· Prepare to be there for the long haul

· Gear products and services to appeal to a significant number of Netizens

Where do you go to make all this happen?

Here!

E-Commerce Marketing
- 1 -
Laura Sharp


